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Japan: 124,930,000 as of 06/2022

https://www.stat.go.jp/data/jinsui/new.html
https://www.soumu.go.jp/main_content/000452793.pdf

The three
largest cities

Tokyo

Other
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Fiber Optic Availability
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Status of submarine cable installation

https://www.soumu.go.jp/johotsusintokei/whitepaper/r04.htmlJANOG 50+ 4



Traffic estimation

https://www.soumu.go.jp/main_content/000791761.pdf

Estimated total fixed
broadband downloads

Estimated total
mobile downloads

Estimated total
broadband uploads

Estimated total
mobile uploads
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Number of Fixed Broadband 
Subscriptions
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Type of device used for internet 
access (individual)

Smart phone

Personal Computer

Tablet device

TV
Home game console

Cell Phone

Other

JANOG 50+ 7https://www.soumu.go.jp/johotsusintokei/whitepaper/r04.html



Household Ownership of Information 
and Communication Devices 

Fixed phone
FAX
Mobile (total)
Smart Phone
PCs
Tablets
Wearable

Game consoles

Music Devices

Other
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IPv6 support status by ISP size

Less than
10K customers

10K-100K
customers

More than
100K customers

Wonʻt support
Undecided
Considering
Will support
Trial
Supported
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IPv6 adoption rate in
FLET'S Hikari Next

IPv6 adoption rate # of Subscriber of FLETʼS Hiraki Next
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Duration of use of main means of 
communication and percentage of active 
users (weekday)

All Ages

10ʼs

20ʼs

30ʼs

40ʼs

50ʼs

60ʼs
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mobile phone video chat SNS email
Average usage time (minutes)

mobile phone video chat SNS email
Utilization rate(%)



Share of Mobile Subscriptions by 
Operator

softbank
Rakuten mobile
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Advertising Spending by Media

TV Newspapers Magazines
Radio Internet Promotion Media
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Breakdown of Harmful Information 
Consultation Center Consultation Cases 
by Service Provider
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